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1 NeW clieNts Being a nonfiction book author 
validates you in a way no other activity to bring 

you new clients. In this over-saturated world, what 
you offer is seen as head and shoulders above your 
competitors. Be sure to include information about 
your book on your website, your email signature 
and all your social media profiles

2 AdditioNAl WoRK FRom existiNg 
clieNts When you publish your book, your 

existing clients should be the first to know about it. 
If your book has already been published for a while, 
you can offer something new to those clients – or 
remind them about the book. Your goal is not to sell 
more books (although it probably will.) The goal is 
to make sure you are perceived as the expert and 
eliminate your competition from consideration

3 coNsultiNg WoRK Fees charged by 
consultants can be very generous. In fact, you 

can start charging consultation fees related to 
your book while you are still employed by someone 
else. Make sure you are clear on your value to your 
ideal client.

4 coAchiNg oR meNtoRiNg pRogRAms 
Create a small group of people who could 

benefit from what you know. Offer this group the 
opportunity to learn from you in a much more 
affordable way than paying the consulting fees you 
charge to individuals.

5 public speAKiNg oppoRtuNities To 
begin, you may want to offer speaking to 

groups without collecting any fee at all. Most will 
allow you to bring your book to sell in the back 
of the room. You can also bring handouts with 
your contact information and invitations to other 
events.
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6 coNduct pAyiNg WoRKshops oR 
semiNARs Whether you do these paid 

workshops/seminars on your own, or combine your 
talents with other related experts, the extreme 
value of your paid workshops and seminars can 
add up very quickly. Never forget these events can 
happen all online.

7 WebiNAR oR podcAst guest 
oppoRtuNities Many people have 

developed a platform for their message with 
regular webinars and podcasts. They are always 
looking for guest experts to bring on the program. 
Do a little research and know you will be broadcast 
out to a totally new audience by offering your time 
to people who share your values.

8 college oR uNiveRsity teAchiNg 
eNgAgemeNts You may want to get a regular 

teaching engagement to share what you know. Or, 
you may want to be a guest speaker in someone 
else’ class. It’s a way to get you in front of people 
who are hungry to learn.

9 coRpoRAte spoKespeRsoN gigs Get 
paid to project a positive image for a business, 

school or organization by speaking out as an expert 
on their behalf.

10 Website spoNsoRs oR AdveRtiseRs 
Find websites offering a product or service 

compatible with your message and offer to pay for 
sponsorship or advertise with them.

11 guest bloggiNg Many blogs are so 
popular, they actually pay their guest 

bloggers. Even if you don’t get a dime, being exposed 
to a larger audience expands your perceived value.

12 expeRt WitNess Attorneys need expert 
witness across all disciplines. Find out what 

kind of cases may need your expertise and offer 
yourself as the authority in your field.


